Student 1,
[bookmark: _GoBack]I agree with your opinion that understanding the significance of marketing strategy is very vital for the management of an organization if it wants to achieve its mission statement. The general concept entails building and planning long-term approach with a well-defined plan to achieve the desired goals and objectives. Mainly, the prime goals of every company is to attain increased sales, higher returns, maintaining the customer loyalty, attracting new set of customers, and gaining a competitive advantage in the market. There exist numerous multiple models for marketing plans. In addition to your research, I would like to discuss the essential elements that firmly supports proper implementation of marketing strategies. Conducting a situation scrutiny that encompasses SWOT analysis is the key thing to achieving competitive advantage. Also, developing a target market profile in terms of demographic portrait, estimated demand, and purchase motivation is what has enabled Pepsi Company to establish its brand name in more than 200 countries globally. Pepsi has also set clear marketing objectives and has determined their marketing strategy, which has helped in promoting their business to prospective customers. Ultimately, creating a valid financial plan and developing a break-even analysis is necessary in determining the projected income and expenses as well. 
Student 2,
I totally like your Ted Talk analogy, which elaborates how a strategy can be futile if it is never implemented properly. In today’s constantly changing and volatile marketing and businesses world, marketing strategy is highly disregarded unless it is reinforced with particular pillars. Prior developing a market strategy, it is necessary to conduct a market research to gather reams of data that aids in refining the product development and keeping up with trends and shifts in the target customer’s behaviour. Apple Company established a well-defined and aligned marketing strategy, which has earned them strong competitive advantage in the smart phone industry. Usually, their products and services are offered in a creative, planned, and strategic manner, whereby, their consistent communication strategy has helped them to curate a distinct identity in the dynamic and competitive market. The study shows that market strategy should entail expressing the culture, values, and the purpose of the business. Reflecting on Apple, their marketing approach is all about simplicity, design, sophistication, and function. They have created an image that compel customers’ to think their products are always on the front-line of technology, physical allure, and design. Sometimes the well-planned marketing techniques fail, but what matters is developing the right marketing strategy. 

